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Helping agencies become discoverable and recommendable across Al search ecosystems.

A fill-in planning worksheet for agency owners and operations managers who want to

build their first high-value automation — without the trial-and-error chaos.

You have the tools. You have the subscription. What you do not have is a reliable way to

connect them into a system that actually works. That is the gap this blueprint fills.

This one-page planning document forces you to think through the logic, data flow, and
failure points of any automation before you open your automation platform. The result: a
clear, build-ready plan that saves hours of rework and produces a robust automation the first

time.

How to use it: Print this PDF or open it on a second screen. Fill out every section for one
specific automation. Then — and only then — open your no-code platform and build each

step using this document as your recipe.

Why this connects to your bigger goal: Building automations that actually hold up is the
difference between an agency that scales its operations and one that just adds more tools to

the chaos. This blueprint is your starting architecture.



Quick Check: The 3 Automation Traps to Avoid

Before you invest a single hour building, confirm you are not walking into a trap that will cost

you more time than it saves.

* [ Trap1— Automating a Broken Process. Automation makes a bad process fail faster,
not better. Have you manually run through this exact process at least twice and

confirmed each step produces the correct output?

e [ Trap 2 — Building Without a Hub. Are you connecting Tool A directly to Tool C without
routing through a central system? This blueprint assumes your project management tool
(a platform like Asana, ClickUp, or Monday that acts as your operational center of gravity)
is the primary destination for tasks and information. If you skip the hub, you will end up

with a tangle of point-to-point connections that no one can troubleshoot.

e [] Trap 3 — Forgetting the Humans. Does your automation plan include clear

notifications — a Slack message, an email, a task assignment — so your team knows
something happened? Silent automations erode trust because no one can see them

working.

If you checked all three boxes, proceed. If not, fix the gap first.



Section 1: Define Your Goal and Trigger

Every reliable automation starts with two things: a measurable business goal and a single,
unambiguous trigger event (the specific occurrence in one tool that kicks off the entire

workflow).

What business problem is this automation solving?
(Be specific. Vague goals produce vague automations. Example: "Reduce client onboarding
setup time from 3 hours to under 30 minutes" or "Ensure every new high-DR backlink is

reviewed within 24 hours.")

] My goal:

What is the single event that starts this workflow?
(This must be something your automation platform can detect. Example: "A deal is marked
'Closed-Won'in HubSpot," "A new email arrives from Ahrefs with 'new backlink'in the subject

line," "A form submission is received on our website.")

L1 My trigger:

Quick validation — answer both:

e Can your no-code platform (a tool like Zapier or Make that connects apps without writing

code) detect this trigger? [1 Yes [ No [l Need tocheck

* Does this trigger fire at a predictable frequency? (If it fires hundreds of times per day, you

may hit plan limits.) Estimated frequency:

Outcome: You now have a clear objective and a defined starting point. If you cannot fill in

both fields above with confidence, you are not ready to build.



Section 2: Map the Data Flow

An automation is only as useful as the data it moves. This section forces you to identify every

piece of information that needs to travel between applications — before you start building.

List each data point, where it currently lives, and where it needs to end up.

H# Data Point Needed Source Tool Destination Tool Destination Field

Client company HubSpot (deal Asana (new project )
Ex. ) Project Name
name record) title)

Data readiness check:

e [ Every source field listed above is consistently filled in across records (no blank fields

that will cause errors).

e [ I have confirmed the field names match what the automation platform sees when |

connect the app. (Field names in the Ul sometimes differ from field names in the API.)

* [] No field requires manual reformatting (e.g., dates in different formats, names split

across multiple fields). If it does, note it here:

Outcome: You know exactly what information your automation needs to find and where it
needs to deposit it. Missing or inconsistent data is the number-one cause of automations

that break silently — this table prevents that.
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| Section 3: Design the Actions and Logic (The Core Blueprint)

This is the heart of your automation plan. List every step in the order it must execute. Check

each box only after you have filled in the detail.

Step 1— Trigger
Event:

(Copy from Section 1)

Step 2 — Filter or Logic Gate
] Does a filter (a conditional rule that stops the workflow unless specific criteria are met)

need to be applied?

e [ Yes - Rule:

(Example: "Only continue if backlink DR > 40" or "Only continue if deal value > $5,000")

* [J No - Proceed to Step 3.

Step 3 — First Action
L1 What happens first?

Action:

In which tool?

Using which data from the trigger?

(Example: "Create a new project in Asana using the client company name from HubSpot.")

Step 4 — Al Step (Optional)
[] Does any information need to be processed, sumnmarized, classified, or generated by an Al

model (a large language model accessed through an API, which is a connection point that

lets one application send data to another)?
e [ Yes -

o What is the input?

o What should the Al do with it?

o What is the exact prompt or instruction?
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(Example: Input = article body text from RSS feed. Instruction = "Summarize this article

in 3 bullet points for a client report." Keep prompts short, specific, and testable.)

o Where does the Al output go?

* [J No - Skipto Step 5.

Step 5 — Second Action
] What happens next?

Action:

What data does it use?

(Example: "Create a task inside the new Asana project titled 'Schedule Kickoff Call'and assign

it to [team member].")

Step 6 — Notification
[J How does the team learn something happened?

Channel/method:
Message content (draft it now):

(Example: "Post to #client-onboarding in Slack: 'New client project created for [Client Name)].

Kickoff task assigned to [Person]. [Link to Asana project].'")

Additional Steps (use this space if your workflow has more than six steps):

Step Type (Action / Filter /

. Description Data Used
# Al / Notification)

10

Complexity check:

* Total number of steps: ___

e |fyour automation has more than 8-10 steps, consider splitting it into two separate
automations connected by a shared trigger or a webhook (a URL that one automation

calls to start another). Long chains are harder to debug and more likely to fail silently.

Outcome: You have a sequential, step-by-step recipe. You can hand this document to any

team member and they can build the automation without guessing.



Section 4: Plan for Failure and Notification

Every automation will eventually fail. An APl goes down. A field format changes. A third-party
tool updates its data structure. The difference between a resilient system and a fragile one is

whether you find out in minutes or in days.

Primary owner of this automation:
Name: Role:

(This person is responsible for monitoring, fixing, and documenting changes.)

Error notification destination:

e [ Slack channel: (Example: #automation-errors)

o [ Email:

e« [ Other:

What should the error notification contain?
(At minimum: which automation failed, which step failed, a timestamp, and a link to the run

log in your automation platform.)

Draft error message:

Scheduled review cadence:

Even when nothing appears broken, review each active automation on a regular schedule.
L1 Weekly [0 Biweekly LI Monthly

Scheduled review date for this automation:

Known fragile points:
List any steps you already suspect might break (e.g., email parsing, tools that change their

interface frequently, free-tier API limits).

Step # What Could Break How You Will Detect It Backup Plan

Outcome: You have a plan for when things go wrong. You will know about failures

immediately and have a designated person who can act.



Real-Life Scenario: What Most People Underestimate

The situation: You build an automation that creates tasks in your PM tool whenever a

monitoring tool sends an email alert. It works perfectly for two weeks.

What happens next: The monitoring tool updates its email template — maybe a different
subject line format, a new HTML structure, or an extra data field. Your automation's parsing
step (the part that extracts specific data from the email) can no longer find what it is looking

for. It fails silently.

The cost: For days, critical alerts go unprocessed. Nobody on the team realizes tasks are not
being created. A high-value backlink opportunity or a site error goes unaddressed. You only
discover the problem when a client asks why nothing has been done.

The lesson: Before launching any automation, ask one question: "What happens if the input
data changes?"

What to do about it:

. Always configure error notifications (Section 4) so you learn about failures within minutes, not

days.

. For any step that parses external data (emails, webhooks, RSS feeds), add a secondary check
— for example, a weekly manual spot-check or a separate automation that counts how many
tasks were created this week and alerts you if the number drops below a threshold.

. Document the expected input format somewhere accessible so that when it breaks, you can

quickly compare the old format to the new one and update your automation.

Research shows that 33% of companies identify a lack of internal expertise as their biggest
barrier to successful automation (Source: WebFX). Scenarios like this are why: the initial build
is only half the work. Maintaining and troubleshooting automations requires a documented

plan, not just technical skill.



Why This Matters for Your Agency's Discoverability and Growth

The marketing automation market is projected to grow from approximately $6.65 billion in
2024 to $15.58 billion by 2030 (Source: Emarsys). Agencies that build reliable, well-
documented automation systems now are not just saving time — they are building

operational infrastructure that scales.

Yet 46.4% of agencies do not measure the business impact of their automation and Al efforts
(Source: RevenueMemo). That means nearly half of your competitors cannot prove the value
of their own systems. By planning your automations with this blueprint — defining goals,
mapping data, and building failure plans — you create a measurable, demonstrable
advantage. You can show clients and stakeholders exactly what your systems do and exactly

how they perform.

This is what separates an agency that uses tools from an agency that has a system. And a
system is what makes an agency discoverable, recommendable, and scalable in an Al-driven
market.



Your Blueprint Is Complete — What to Do Next

You have translated a business need into a clear, build-ready technical plan. Every field you
filled in is a decision you will not have to make under pressure while building inside your

automation platform.

Step 1: Build It

Open the Agency Automation Stack guide on JvGLabs for detailed, step-by-step integration
patterns for connecting your PM, SEO, and Al tools into a unified system. Use your completed
blueprint as the build recipe.

- [jvglabs.com/agency-automation-stack]

Step 2: Get Expert Support If Needed

If your automation involves complex APl connections, multi-branch logic, or you want a
second opinion on your architecture, consult an automation specialist or solutions architect
who works with agencies. Bring this completed blueprint to the conversation — it will cut the

scoping time in half.

Save this document. Print it, bookmark it, or store it in your team's shared drive. Use a fresh
copy every time you plan a new automation. Consistency in planning is what turns isolated

automations into a reliable operational backbone.
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